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"= Lucy Atkinson is a current associate
professor at the Stan Richards School of
Advertising and PR at the University of
Texas at Austin. Atkinson’s work focuses
on the relationship between “mass media,
civic engagement and consumer culture.”
Her work on environmental
communication and the effects of
eco-labels on the consumer has been
cited over 200 times and she is currently working on two grand-funded
studies that focus on sustainability and science communication projects.

INFLUENTIAL MENTORS AT UW

Some of the best advice | received as a doctoral student was
from my advisor, Dhavan Shah, who told me, “A good
dissertation is a done dissertation.”

Katy Culver was an excellent role model for being a parent and
a grad student. She was always accommodating and
encouraging and demonstrated that | didn't have to choose
motherhood over the academy.

“She is that rare type of academic who
balances a passion for scholarship and a
commitment to teaching.”

- Dhavan Shah

“Lucy is one of the leading thinkers in the
area of environmental advertising. Her
research is innovative, interesting and

incredibly timely.”
- Kim Sheehan
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